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To better understand barriers to COVID-19 testing for underserved communities, researchers evaluated the impact of varying
flyer messaging and survey incentive rates on survey responses. Researchers will use survey responses to identify the most

important barriers to testing and potential community leaders to effectively disseminate vital public health information. This

research is ongoing and results are forthcoming.


https://www.povertyactionlab.org/sector/health
https://www.povertyactionlab.org/taxonomy/term/355
https://www.socialscienceregistry.org/trials/6278

